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PaLenL Claima 


flethod of building up a data bank (3) containing cus- 
tomer data and/or for the organisation of a rebate or 
coupon system In which products (21) to be sold to 
cuotomero (14) or records handed out to customers (14) 
on the purchase of products (21) or services are in 
each case\ provided with an individual code (22, 25) 
and the code (22, 25) id Lmeinitted by the customer 
(14) after th* purchase of the product (21) or the 
service, together with data characterising the respec- 
tive customer (£4) , to a data collecting station (i) 
via a communication network, in particular via inter- 
net or a telephone network, with the data collecting 
station being laid out to at least store the data 
characLerisixig Lhe respective customer (14) . 

Method in accordance wikhjftlaim 1, characterised in 
that the code (22, 25) is stored before the acauisi- 
tion of the product (21) or of^the cervice, without 
the participation of the customer (14) , in a reference 
memory (4) associated with the data collecting station 

(1) ; in that, after Lhe Lrauami*aiWA o£ Lhe cude (22, 
25) by the customer (14) to the datk collecting sta- 
tion (1), a comparison takes place ofXthis code (22/ 
2R) tranemi tr.ftri by the customer (14) with the code 

(22, 25) previously depoaited in the reference memory 

(4) ; and , in that the data collecting staticm (I) only 
takes account of those transmitted codes (22\, 25) 
which were previously deposited in the reference mem- 
ory (4) . ^ 


• ... • 


3. Method in accordance with claim 2, characterised in 
that;v additional information relating to the product 
(21) or the service is stored in the data collecting 
stationed) , preferably in the refer*nrp mftmnry (4), 
with thie\.nfortnation being respectively associated 
with thft aftAnftiafcftd code (22, 2b) and, for example, 
relating to the nature of the product (21) or of the 
service, to the place of manufacture (7) or the point 
of sale (11), to\the time of manufacture or the time 
Of sale and/or to\he price uf Lhc pruduuL (21) ur u£ 
the service. 

4. Method in accordance with claim 3 , rhararf.firi sftd in 
that the additional information is stored before the 
acquisition of the product^Ul) or of the service, 
without the participation of the customer (14), in the 
data collecting station (l) , \n particular together 
with the associated code (22, 25) in the reference 
memory (4) u£ Lhe data collccdxay station (1) . 

5. Method in accordance with claim 3, N characterised in 
thah thft additional intormation is contained in the 

; . code (22/ 25) • \ 

Ols £. Method in accordance with ono - of tho - proooding-elaim a , 
characterised in that a code {22, 25) transmitted a 
plurality of times by one or more customers \(14) to 
the data collecting station (l) is taken intoXaccount 
hy th* Hat-a rnllftrhing station tl) only on the\£irst 
transmission. \ 

7. Method in accordance with o a o -- o£ ■ th e- pr e c e ding cla ims, 
characterised ixi LhaL thw cudea (22, 25) which can be 
transmitted within a span* fir time interval ran he 


distinguished from one another with at least a spe- 
cific probability. 

8. Method in accordance with on n . of thft pr ft nnrti ^ g o - la - vm g-; 
characterised in that all the codes {22, 25) to be 
tranamlttecKwithin a specific time interval are dis- 
tinguishable xrom one another. 

IAS 9. Method in accoraance with ©no of th e ■ preceding clai mg , 
whttittt;tcxiafsd in \IiaL aL leafiL one element o£ Lhe code 
(77, 25) r.nnflifltfi ot a random number. 



6t> 1.0. MAf.hori in anoorriance wdth one . nt th n . pronorting claims , 
characterised in that ak least an clement of the code 
(22, 25) consists of a pseudo random number with it 
being cnourcd that all theXrandom numbero generated 
within a specific time intjer^al y are distinguishable 
from one another. 

^ _ / 

LA^ 11. Method in accordant* with -a^ u f y.hft proo n .rti ng- nlrn m n , 
characterised in that the code (22^ 25) consists of a 
sequence ot numbers and/or a sequence of let- 
tcro/numbcro and/or of a bar code an<i/or of magncti 
cally, optiaally or electronically stored data. 



/ 

Qu^ 12- Method in accordance with oac- u f the prcbediuy clai ms, 
characterised in that the code (77, 25) i ^designed to 
be machine-readable.- \ 

(/^ 13- Method in accordance with o ne o f thn prcrrrrlinar rl nii m a, 
characterised in that the records (23) having tihe code 
(25) are formed as invoices printed out by a cortgputer- 

iwed till cutupuLex (11) i *h telephone Lillti, at* O^iUx-y 

cards or thft like. 


fas 14. Method in accordance with tmo nf fr . hn prn.ntviing nlaim g, 
characterised in that at least a part of the code (22, 
2b)\^is formed by a commercially customary bar code 
prici^ label. 

ULs is , Method \n accordance with one of th e - claimo 1 to IS , 
characterised in Lhal the code (22) is arranged at a 
position O20a) of a product package or of a prod- 

uct label which is not vipiblc and/or not acceooible 
trom the outside, and is in particular printed 
thereon, punched therein or adhered thereon. 

!5 t Method in accordance with o n e of th e prec e ding claims , 
characterised in tluiL cuaLomer- specific daLa, such as 
for example the name^ the postal address, the tele- 
phone number, the agey the sex and/or the profession 
of the customer is flfcrvrad in th* data roll acting ac- 
tion (l) . - 

11 . Method in accordance ^it^Aen e of tho proooding - ola - imc , 
characterised in that the network address, in particu- 
lar the internet address of Vhe customer (14) is 
stored in Lhtss d*Lct cullectiuyyiLaLiou (1) . 

(X^ 18. Method in accordance with e ne olTthe^^c e cding claim s-, 
characterised in that the time ofythe code transmis- 
sion to the data collecting static-^ (1) ie stored in 

the data collecting station (1) 

19. Method in accordance with on e of thi* p r eceding claimo , 
r.hararf.ftriflftri in that, when a customer \( 14) first 
makes contact with the data collecting station (1) , 
customer- specific data, in particular they name, postal 


0^ 



address and/or ne two-address are scored and a char- 
acteristic number ,£r $ode is allotted to the customer 
(14) . 

20. Method in accordance with claim 19, characterised in 
that the data collecting station (1) idnnM f Iaa t.h« 
customer (T4) on further contacts which take place af- 
ter the first crmt.nct has bp.e.n made with rfttftrenrft to 
the characteristic number or to the characteristic 

coae. \ 

\ 'CJUbun^ 1 

Ol^- 21. Method in accordance with e n e of th e pr o c o ding claim s/ 
characterised in ^hat the data transmission from the 
customer (14) to tlie data collecting station (1) is 
irH t-.4jtt-.Ad, at least from the second time contact is 
made onwards, by telephone keyboard inputs made by the 
customer (14), with they data co be transferred, pref- 
erably the code to be trancferred, consisting of num- 
bers, in particular -exclusively of numbers. 

' &-22. Use oil a data bank built-up\in accordance with s me of 
0U> the claims 1 tu 21 , characterised in that a customer 

(14) , after having acquired a^specific number of prod- 
ucts (21), or services, or products or services which 
correspond to a specific value, receives a reward, 
preferably via the communication network, and in par- 
ticular a reward transmitted via th^Internet. 

33. Use in accordance with claim 77. charart*ri sod in that 
the reward takes place by the crediting of a specific 
amount of money, (e-cash) . by the granting of specific 
Internet chopping righto, or by the granting of rightc 
of use which can be used via Internet. \ 
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X CJouu^ I 

^24 Use of a data bank bull I up in accordance with «ne-of 
-thu clairog 1 to °V, characterised in that, in depend- 
ence on specific data stored with i-espect to a cus- 
tomer (14) in the data roll Acting station (1 ) , contact 
is made with the customer (14) automatically via the 
communication network, in particular via Internet, 
with advertising mcooagco preferably being tranomit- 
ted. 

23, Use in accordance with claim 24, characterised in that 
the selection of rhe respective adverti ping message 
takes place in dependence on the stored data / so that 
individual advertising otters adapted for example to 
the purchasing behaviour of the customer (14) can be 
transmitted. 

26. Apparatus for manufacturing product labels and/or 
product bags usable in the context of the method of 

QjL^ - u£ l^f^luxuio 1 Lu fiS ^.y^A-acUerised in LhaL a 

unit (g) ifl provided for the ^Harking ot the product 
packages (21) , product labcl3 dxwi/or product tags with 
a code (22) in accordance S*itiio\}e of the preceding 
claims* 

27. Apparatus in accordance with claim 24, characterised 
in that the unit (g) for the marking\is laid out in 
such a way that the code (22) can be Applied to a po- 
sition <20a) of the finished product package <2X) 

which is not visible from the outside, m particular 
to the rear side of an already printed or\yet to be 
printed package section. 

28. Computerised till, characterised in that a unit (12) 
for generating or tor receiving a code (25) i\n aooor- 
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Q^S dance with o n o- of the precedin g clai ms, and a printing 

mechanism (13) for printing this code onto a record 
(23) are^rcvided . 

29- Computerised till\in accordance with claim 28, charac- 
terised in that a rkudom xmuiber generator is provided 
for generating at leaet\(5he element of a code (25) in 
accordance with one of /thekpreceding claims. 


30 . 



31. 


Computerised till in accordanceNfith olaim 29/ charao 

terised in chat an apparatus is provided for avoiding 
the generation of two identical codec >^5) within a 
specific time interval. 

CotupuLeriafcid till in accordance with one of th^eisrlms 
28 to 30, character *«ri in te+f3Tt a rnnpA^tTion (12) *ift 
provided for a communicatdLon^aeirwork, in particular an 
Internet connection,yi^rw^ generated or 

printed codco J^Sfand/or the additional information 

produced^Wuie computerised till (11) can be trans - 

in accordance with claim 3 to the data collect - 

"3Tng station (l) . 


32. Cutupu^rifiied till in accordance with claim 31, charac- 
terissed iiTttiat^codes (25^ which are generated in the 
data collecting ctatie^^l^ and are to be printed by 
the computerised till! (liysj^e^eceived. via the 

connection (12) for thV^ommunioation n^bvork 

Ou 33 . Computerised till in accordance with on e of th e claim s 
fa B O to y2, characterised in that the data transmission 

via the communication network takes place packet -wise, 
in particular at predetermined timc3 or in predcter 
mined time Intervals. 
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34. Printed cash receipt, printed invoice or printed e: 


use in a method in accordance wi r.h finorT.hft r . I n imn - 1 
to 27 , characterised in that a code J/22) is printed 
fchflrflon, punched thereinto, adherejr thereon or sup- 
plied therewith in accordance wiph one of the preced- 
ing claims. / 

36. Produce package, product label and/or product tag in 
accordance with claim 3 s\ /characterised in that the 
wcide (22) is arranged ^ora a non-visible and/or non- 
acrftSRiblft position (20a) of a filled and closed prod- 
uct package (21) . / / 

37. Method of building up a data bank (3) containing cus- 
tomer data and/cfr of organising a rebate or coupon 
system in which products (^1) to be sold to customers 


(14) or records \23) Ji^nded out to customers (14) on 
the purchase of products (51 ) or sftrvicfis ar* earh 
provided with a cede (22, 25) and the cuotomcr (14) ia 

motivate/ to subsequently transmit the code (22, 25) 
together with data characterising the respective cus- 
tomer/^) Lo a dctta collecting station (1) via a com- 
munication network, in particular via a telephone net- 
wuxK ox via. IuLerii«t . 


33. 
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